2023 Personnel Training Program: Exploring the Chinese Market

Open to Applications

At present, China is not only the “factory of the world”, but also a vast market that all
businesses around the world strive to explore. Numerous businesses across the world are
seeking to bring their products into the Chinese market in hopes of stimulating the
development of the related industries in their countries. The Innovation Training Base of
Global Development Promotion Center plans to initiate a training program themed on
“Exploring the Chinese Market”, aiming to strengthen the exchange of experience and the
sharing of development opportunities with businesses in countries of the Group of Friends of
the Global Development Initiative. This program is expected to help foster innovative talent

with a solid understanding of China and the ability to tap into the Chinese market.

I.  Organized by:

BRICS PartNIR Innovation Center (BPIC)

Innovation Training Base of Global Development Promotion Center
II. Co-Organized by:

Foreign Affairs Office of Fujian Provincial People’s Government

Foreign Affairs Office of Xiamen Municipal People’s Government
III. Managed by:

Xiamen Weitou Business Technology Co., Ltd.

Xiamen Information Group Co., Ltd.

IV. Details of Training

(I) Prospective Trainees

1. Commerce officials or administrators for economic and trade cooperation with China from
various countries

2. Corporate executives from various countries seeking cooperation with China in investment

and trade
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3. Administrators at chambers of commerce and sci-tech parks from various countries

(IT) Means of Training

100 trainees will be admitted to a Zoom meeting room, and all other trainees will be able to

attend the training course online via video link.

(IIT) Language of Training

Training will be conducted in Chinese with simultaneous English interpretation.

(IV) Training Courses and Schedule

The training program consists of four modules:

1.

The Current State and Future of the Chinese Market
the potential, characteristics and trends of the Chinese consumer market;

existing and prospective policies of the Chinese government regarding foreign
investment in the consumer goods market;

main consumer goods imported by China, consumer analysis and trends in the imported
consumer goods market;

suggestions for overseas companies seeking to enter the Chinese consumer goods market
Legal Issues to be Noted Before Entering the Chinese Market

practical information including the market potential and the general business
environment in China, the framework of the past and present China’s Foreign Investment
Law, common concerns and social reactions, and the government’s role;

important Chinese laws and regulations, such as the Company Law, Partnership
Enterprise Law, Consumer Rights Protection Law/Product Quality Law, Data Security
Law, Personal Information Protection Law, etc.;

issues to be noted before entering the Chinese market, such as site leasing, tax incentives,
and investment introduction policies and registration procedures of certain free trade
zones and industrial parks;

typical case analysis of important contract terms
Practical Strategies for Exploring the Chinese Market
the ecological, geographic and demographic characteristics of the Chinese market;

tips on how to find suitable local partners and determine the appropriate “first stop”,
industry cluster and team-building strategy for pushing into the Chinese market;

tips on how to strike a balance between the Chinese culture and international business
practices in developing a successful localization strategy

E-commerce and Digital Marketing in China
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the development of e-commerce in China and the distinct characteristics of B2B, B2C,
and C2C business models,

the regulatory framework and policies governing online sales platforms and the
marketing strategies for e-commerce;

the digital marketing practices such as live streaming and influencer marketing (with
relevant case studies), the applications of and regulations on mobile payment (with

relevant case studies), and risks associated with mobile payment and preventive
measures;

new models and trends in consumer goods sales, etc.

No. Course Lecturer Duration Time
Leader of the
Opening Ceremony; Office of
Leader’s Oration Xiamen Leading
Group for BPIC April 20
1 3h Thursday
Keynote Speech: The Present and
19:30~22:30
Future of China’s Consumer Market ZHANG
Mengxia
Online Discussion
Keynote Speech: Legal Issues to be
Noted Before Entering the Chinese April 27
2 Market CHEN Fengxia 3h Thursday
19:30~22:30
Online Discussion
Keynote Speech: Practical Strategies May 4
3 for Exploring the Chinese Market HUO Jianming 3h Thursday
19:30~22:30
Online Discussion
Keynote Speech: E-commerce and May 11
4 Digital Marketing in China WANG Zhen 3h Thursday
19:30~22:30
Online Discussion
Note: The course plans are subject to change and will be finalized in the pre-course announcement.

15




(V) How to Participate

1. Enter the Zoom livestreaming studio to participate: Fill out the application form (see
Attachment 1), and name it “Application for Exploring the Chinese Market Training Program
+ Your Personal Name”. Trainees who enter the Zoom livestreaming studio will have the
opportunity to communicate directly with the experts and pose questions regarding the issues
encountered in gaining access to the Chinese market. The completed application forms are to

be collected and sent to the following email address: personneltraining@bricspic.org by the

embassies, consulates or commerce representative offices.

(1) Closing Date for Applications: April 10, 2023
(2) Inquiries: Miss Lin, 0592-5888621

2. Click on the livestreaming link to participate: Follow the event announcements on the

BPIC’s official website (https://www.bricspic.org/Pages/Home/Index.aspx), or click on the

following link: https://www.yunxianchang.com/pc/serviceCase/697 to  watch the

livestreaming video directly. A replay will also be provided in this link.

(VI) How to Establish Contact
1. Please download the instant messenger WeChat (see Attachment 2) in advance using a

mobile phone number of your home country, complete the registration, and log in.
2. Please scan the QR code below to enter a WeChat group for communication purposes.

3. Please follow the announcements in the WeChat group for training arrangements and

service contact information.

(VII) Training Certificate
Registered trainees will be awarded a certificate of completion upon the conclusion of the

training course.

V. Introduction to Lecturers
ZHANG Mengxia

Dr. ZHANG is a professor and doctoral supervisor at the University of International Business
and Economics. She also serves as a visiting professor and doctoral supervisor at renowned

universities in France and Canada. Dr. ZHANG is the founder of the China Postdoctoral
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Mobile Station for Luxury Consumer Behavior Studies and serves as a postdoctoral
supervisor. She is a research fellow at UIBE Luxury China, deputy director of the Brand
Committee of China Marketing Association, and an expert member of the Brand Committee
of China Management Science Society. Dr. ZHANG is also a research fellow at the CERAG
UMR CNRS 5820 of French Academy of Sciences and an expert member of the Brand
Committee of the China City News. Her primary research interests are fashion and luxury
consumer behavior, strategic brand management, etc. Dr. ZHANG has published over 70
academic papers and monographs, in addition to leading or participating in more than 10

national and provincial-level research projects.

CHEN Fengxia

Ms. CHEN holds degrees from Sichuan University and the School of Law at Saint Louis
University (United States). She was a lecturer at universities and is now a partner of Beijing
Docvit Law Firm. She is licensed to practice law in both China and the state of New York,
USA. She is a CATTI Level-Il English Translator and has been included into the
foreign-related legal professional pool of Beijing Lawyers Association, the "Belt and Road"
legal professional pool of Chaoyang District, and the legal professional pool for "Two Zones"
construction of Chaoyang District Lawyers Association. Her main areas of practice include
corporate governance, legal and compliance, foreign investment, international trade and
intellectual property protection, as well as dispute resolution. She has published

approximately 30 papers.

HUO Jianming

Mr. HUO is an International Business Engineer, adjunct professor at Xiamen University of
Technology, deputy president of Foshan Foreign Languages Society, supervisor of the Foshan
Digital Trade Industry Promotion Association, founder of the "Foreign Trade Home"
community, founder of the "Home-Decor Unicorn" platform, and co-founder of
"Cross-border Steward" (a cross-border e-commerce alliance platform). Boasting extensive
management experience in Fortune 500 companies and state-owned/private enterprises, he is
adept at devising and implementing corporate strategies, building overseas marketing systems,
and developing marketing channels. Mr. HUO has published numerous academic works,

including The Cultural, Educational, and Commercial Opportunities of the BRICS Countries
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under the Belt and Road Initiative.

WANG Zhen

Mr. WANG is the tutor of DBA doctoral students and master students at HEC Paris, France.
With deep expertise in capital markets, he served as vice president for marketing of a
world-renowned cross-border e-commerce giant and as a senior executive of several leading
Chinese internet companies, where he has gained rich experience and connections in both
internet and traditional media circles. He also serves as a member of the expert group for
National Disruptive Technology Innovation Competition, a member of the evaluation expert
group for China International College Students' "Internet+" Innovation and Entrepreneurship
Competition (organized by the Ministry of Science and Technology), a member of the
evaluation expert group for China College Students' Entrepreneurship Competition, a startup
mentor for the Ministry of Industry and Information Technology, the Ministry of Science and
Technology, and the Ministry of Education, a master's advisor at East China Normal
University, an evaluation expert for the Fujian Financial Investment Review Center, and an

internet economy expert for the Fujian Provincial Development and Reform Commission.

Note: The list of lecturers is subject to change without prior notice.
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Attachment 1

Application for Exploring the Chinese Market Training Program

Family Name

Given Name
Photo

Nationality

Job Title

Gender Employer

Native Language
Office Address

Date of Birth

Email Office Phone

Fax Mobile Phone

WeChat ID

Issues that you have
encountered in
exploring the

Chinese market?

Other information
you’d like to know

or suggestions

Signature: Date:

Note: Please fill out the form completely and provide your valid email address, phone number and WeChat
ID (Please download the instant messenger WeChat in advance and create an account with your phone

number), so that our staff can get in touch with you when necessary.
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Attachment 2
How to use WeChat

WeChat is one of the most popular apps in China. Throughout the seminar,
WeChat will be used as the instant communication tool between participants and
seminar coordinator. Download the latest version of WeChat APP on your
mobile phone. Open the WeChat app, tap “Sign Up” and “Sign up with
mobile”, choose your region code, enter your mobile and set a password. One

mobile phone number can only be used for creating one WeChat account.
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Step by Step Instructions

Step 1: Download

Either

1. Simply download WeChat from App Store by searching WeChat.

L wechat

% A WeChat

Or

2. Download WeChat wvia the following  website

http://www.wechat.com/en/.

£l L

!‘ Connecting a billion people with
calls, chats, and more
¥

‘ App ;.:-':::-r.r * Android

= &=
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Step?2 . Signlp

1. Open WeChat, click “Sign Up,” and enter your phone number to get a

text message with a verification code to complete the sign-up.

&  \Verification Code

Enter code

Verify via Phone Call

* If you don’t get a verification code, click No verification code received, and
then click “Resend” to get another text message, or click “Phone Call” to get an

automated phone call with the verification code.

Step3 AdNewFriends

Click the “+” icon at the upper right corner, choose “Add Contacts” ,and
search for people by phone number or WeChat ID, and add them to your

contacts.

Q) Androld Authority

WaChat

hAitja

Al

Authority  Authority's &
n Wl hat Team o o . 2 : y 5
: q w e r t v u il o p

a 5 d f g h | k |

17



Step 4: Start a chat

Go to “Contacts”, click the friend’s name, and select “Messages”

or

“Voice or Video Call” to start a chat.

Contacts N p £ Facla Zin - Arganting
.
F
[Edit Contact
Privacy
Mare
@ o 2@
0 Messages
! whna Wy
¥ Waice or Video Call ¥
[(GIWIEIRITYIURI jOiP|
'n‘\_S D_F E.H J K"L
+ zxcvenwm i@
Fr 2 2 e - Bl

* If there is any problem during the use of the app, please refer to the following

link for specific solution:  https://help.wechat.com/oshelpcenter
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